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2014 was a year for commemoration and 
remembrance across our offices: 20 
years since the Rwandan genocide, 20 

years since the revolutionary Programme of 
Action from the International Conference on 
Population and Development (ICPD) in Cairo, 
20 years since the end of apartheid in South 
Africa, 30 years since the end of the military 
dictatorship in Brazil, and 40 years since the 
end of the dictatorship in Portugal. Much of 
the world had its eyes on Brazil and the FIFA 
World Cup.

Our eyes were on the need to complete the 
gender equality revolution that Cairo and the 
feminist movement inspired—and to build and 
strengthen the peace with justice that these 
events remind us of.

Our partnerships reached more than 
20 countries and involved new sectors, 
including engaging men as allies in gender 
equality in agricultural development and in 
maternal, newborn, and child health, as well 
as in engaging men as allies in ending child 
marriage and sexual exploitation, in supporting 
early childhood development and in peace and 
security.

The global MenCare campaign launched 
in 2012 reached 30 countries and was 
heralded as a model of success at the 
Clinton Global Initiative  annual  meeting in 
September 2014. The campaign is beginning 
to have an impact at the policy level with 
new governmental initiatives to include men 
as partners in maternal, newborn, and child 
health and in caregiving.

We formalized our offices in Portugal and 

LeTTeR FROM The DIReCTORS

2014:
a Focus on rememBrance, 
commemoratIon & advocacy
By GARy BARkeR & TATIAnA MOuRA

Rwanda and started direct work in the united 
States on engaging men and boys to promote 
gender equality and prevent violence. We were co-
organizers of the historic Second Menengage Global 
Symposium on Men and Boys for Gender Justice 
in Delhi, India in november 2014. At that meeting, 
more than 1,100 participants from around the world 
– representing women’s rights, youth, LGBT, and 
engaging men organizations – affirmed a common 
cause in promoting equality and ending violence. The 
participants affirmed that this movement requires all 
of us – women, men, girls, boys – to be united in 
working to achieve the platform of rights that Cairo, 
and Beijing, laid out.

In 2015, Promundo will turn 18 – a symbolic rite 
of passage. Our commemoration and remembrance 
for 2014 is a focus on advocacy and activism. Our 
goal is to make real, lasting, and mature the change 
that the gender equality revolution promises – and 
which we have been part of for 17 years.
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promundo By
the numBers*

250,000 young men and 
women reached with actions to 
reduce gender-based violence**
promundoglobal.org/program-h

100% increase in 
social media 
reach in 1 year

profiled by the media 50+ times
in pBs, tIme, reuters, Forbes, 
o globo and more…
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promundo By
the numBers

100,000 individuals reached 
to prevent commercial sexual exploitation 
of children and adolescents**
promundoglobal.org/its-exploitation

*EstimatEs of total rEach by Promundo and PartnErs

**Promundo’s total numbErs to datE

50,000 fathers in 10 
countries empowered to become 
better parents**
promundoglobal.org/program-p

400 health care workers 
trained in rwanda and Brazil
promundoglobal.org/mencareplus

200,000 households with 
men’s increased support for women’s 
economic empowerment**
promundoglobal.org/journeys-of-transformation

Increased safety and 
security of 130,000 children 
and adolescents
promundoglobal.org/violence-free-childhood
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NORTH AND SOUTH KIVU, DRC
Promundo and Sonke Gender Justice released 
complete results from the International Men 
and Gender Equality Survey (IMAGES) in 
eastern DRC, revealing high levels of 
gender-based violence and the continuing 
effects of conflict on couple and family relations.

CAMBODIA
In partnership with WorldFish, 
Promundo conducted trainings to 
promote gender equality in aquatic 
agricultural development work.

BURUNDI
Promundo received funding from the 
World Bank to conduct a randomized 
controlled trial of its Journeys of 
Transformation initiative to engage 
men in women’s economic 
empowerment in Burundi.

ZAMBIA
Promundo conducted trainings with 
WorldFish to integrate gender-transformative 
approaches into its aquatic agricultural 
development work.

MAPUTO, MOZAMBIQUE
Data collection began for the study 
Trajectories of Non-Violent 
Masculinities, which will investigate 
how violent and non-violent 
masculinities are forged – and can 
be prevented - in post-conflict and 
high-violence contexts in Maputo and 
Rio de Janeiro, Brazil

AGRA, INDIA
Promundo led formative research to 
develop A More Equal Future, an 
initiative with World Vision to engage 
fathers, daughters, and families to 
change norms that support child 
marriage.

LONDON, UK
During the Global Summit to End 
Sexual Violence in Conflict, the 
International Center for Research on 
Women (ICRW) and Promundo 
released a new report, The Making 
of Sexual Violence, on the 
prevalence of rape and sexual 
violence in five countries (Chile, 
Croatia, India, Mexico and Rwanda) 
as an advocacy tool for raising 
awareness about the need to include 
men in violence prevention.

BEIRUT, LEBANON
With support from the inaugural 
Womanity Award, Promundo began a 
3-year partnership with ABAAD to 
adapt, deploy, and evaluate Program 
H in Lebanon to promote equitable 
gender norms with young men in 
refugee camps.

COIMBRA, PORTUGAL
Promundo opened its doors in Europe with a new 
office in Coimbra, Portugal, at the University of 
Coimbra. In 2014, Promundo and the Center for 
Social Studies of the University of Coimbra 
organized a series of gender-transformative 
workshops in Portuguese high schools, sensitizing 
students to the importance of preventing 
gender-based violence and engaging men as allies.

PITTSBURGH, USA
Promundo collaborated to launch 
“Manhood 2.0,” a cluster-randomized trial 
of a community-based, 
gender-transformative program (based on 
our Program H initiative) that will promote 
healthy masculinity and prevent sexual 
violence and adolescent relationship abuse 
among African American adolescent men.

WASHINGTON, DC, USA
“Becoming Papa,” a half-hour 
documentary about Promundo’s work 
in Brazil, premiered on PBS-To The 
Contrary.

RWANDA
More than 3,000 young men and 
women aged 18-24 participated in 
gender-transformative group 
education adapted in Rwanda in 
2014 from Promundo's Programs H 
and M, implemented by the Rwanda 
Men's Resource Center.

NEW YORK, USA
International Director Gary Barker 
spoke at the 2014 Annual Meeting of 
the Clinton Global Initiative (CGI), 
asking private corporations to offer 
paid paternity leave as a key part of 
their family leave policies.

EL SALVADOR
In El Salavor, Promundo conducted 
workshops with high schools students 
on Programs H and M, and it facilitated 
the elaboration of a campaign to prevent 
violence against women.

PARÁ AND MARANHÃO, BRAZIL
Promundo conducted field research in 
2014 to better understand the attitudes, 
practices, and implications of child and 
adolescent marriages in Brazil.

PERNAMBUCO, BRAZIL
Promundo, with Instituto Papai, 
led awareness-raising workshops 
on women’s economic 
empowerment in urban areas of 
Recife, mobilizing men and 
women through a football  
championship.

RIO DE JANEIRO, BRAZIL
The “Shameless” Campaign (“Campanha Sem 
Vergonha”) encourages high school students 
to question norms around sexuality, HIV and 
AIDS, and gender equality in schools and to 
develop their own youth-inspired campaigns. 
In 2014, Shameless was expanded to new 
schools in Rio de Janeiro and has reached 
9,000 students since its launch.

MARANHÃO, BRAZIL
Promundo launched the Agent M Manual, 
created in partnership with Plan International 
Brazil, which is geared toward youth facilitators 
to enable them to discuss and engage their 
peers in actions to promote gender equality.

NEW DELHI, INDIA
Promundo joined more than 1,200 
gender equality experts, advocates, 
researchers, and individuals from 94 
countries for the 2nd MenEngage 
Global Symposium.

RIO DE JANEIRO, BRAZIL
Promundo and MenCare+ partners 
in Rwanda and Brazil reached 
approximately 3,500 young men 
and women in group education and 
community activism, 2,300 couples 
in fatherhood groups, 429 men 
through counseling, and 40,000 
individuals with campaign initiatives 
on gender equality, increasing 
men’s participation in caregiving 
and achieving sexual and reproduc-
tive health and rights.

2014 AROUND THE WORLD
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“play more” campaIgn BuIlds tIes wIth 
respect For educatIon 

not only is playtime an opportunity for the exchange of affection and trust between 
parents and their children, but it is also often a space for perpetuating gender norms 
that promote inequalities between boys and girls. As such, playing can also be a key 
time to challenge and deconstruct such dynamics. In 2014, Promundo launched 
the Play More (Brincar+) campaign, using the concept of game playing as a way to 
prevent violence against children and adolescents and to promote equal education 
between boys and girls.

The campaign has reached four communities across Rio de Janeiro, disseminating 
messages to promote education and provide alternatives to physical and humiliating 
punishment among parents and community stakeholders using diverse materials and 
events, from a kite-flying workshop to memory games for adults. The campaign is 
estimated to have reached approximately 2,000 children and adults.

spotlIght on play:
• nearly 400 people attended the 
campaign’s launch event. 

• the Play More campaign has reached 
approximately 2,000 individuals. 

• children reported that what they most 
wanted was to spend time with and get 
affection from their parents. 

1. preventIng 

vIolence

I would like to work less and have more 
time to spend with my six children.”

– Mother and resident, Cidade de Deus,
Rio de Janeiro

“
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KIcKIng lIttle rocKs
As part of its “Fathers and Daughters” 
Project, Promundo led discussions with girls 
from Morro dos Prazeres, Rio de Janeiro, 
about how they would like to be educated 
and about their relationships with their 
fathers. Based on the discussions, the girls 
developed the children’s book Chutando Pedrinhas (Kicking Little Rocks, in english) 
with messages for men, inspiring fathers to reflect on the importance of equal education 
for boys and girls, their involvement in caring for their children, and the use of positive 
discipline rather than physical and humiliating punishments.

The book was released in August 2014, with the support of Save the Children, and 
distributed in libraries, schools, kindergartens, and community organizations in Rio de 
Janeiro, reaching about 4,000 people.

It’s not “Just havIng Fun,” It’s sexual 
exploItatIon oF chIldren and adolescents
“I’m more of a man when I teach how to have sex.” “I just wanted to help.” “She 
provoked me.” These phrases come Promundo’s research that shows strong linkages 
between rigid notions of masculinity and paying for sex with underage girls. The 
messages inspired Promundo’s campaign “It’s not ‘just having fun,’ it’s exploitation,” 
launched during the 2014 World Cup in Brazil, which seeks to challenge ideas that 
normalize the sexual exploitation of children and adolescents.

With graphic, audio, and digital components, the campaign reached all 11 Brazilian 
cities that hosted the 2014 World Cup. Campaign materials were strategically 
disseminated near soccer stadiums; in restaurants, bars, hotels, and subway stations; 
and on television.

Learn more about the campaign and its materials by visiting: 
www.contraexploracaosexual.org.br/en/

spotlIght on Impact:
• approximately 3 million tourists, both 
Brazilian and international, travelled the country 
during the world cup

• 11 cities reached: Belo horizonte, Brasília, 
curitiba, Fortaleza, manaus, natal, porto alegre, 
recife, rio de Janeiro, salvador, and são paulo

• 35,000 cards distributed in bars and around 
tourist attractions

• 120,000 guides distributed to fans in 11 cities

• about 2,000 campaign followers on Facebook
• three campaign videos in three languages with 
approximately 1,500 youtube views
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mencare engages Fathers as equItaBle 
caregIvers around the world
MenCare is a global fatherhood campaign active in more than 30 countries 
on five continents. Its mission is to promote men’s involvement as 
equitable, nonviolent fathers and caregivers in order to achieve family 
well-being, gender equality, and better health for mothers, fathers, and 
children. Promundo co-coordinates both the global campaign, including its 
international communications and advocacy, and the MenCare+ initiative 
in Brazil and Rwanda around sexual and reproductive health and rights 
and maternal, newborn, and child health.

what’s new In 2014
• at the menengage global symposium, mencare led a workshop on 
global advocacy for involved fatherhood, introducing its State of the 
World’s Fathers 2015 report.

• promundo and mencare developed manuals, with world vision, to work 
with men and boys to prevent sex-selective abortion in armenia and 
to prevent child marriage in India.

• International director gary Barker testified at a us senate subcommittee 
hearing on violence against women, addressing mencare’s work in the 
health sector.
• at the annual meeting of the clinton global Initiative (cgI), gary Barker 
asked private corporations to support gender equality and men’s caregiving 
by partnering with mencare to offer paid paternity leave.
• mencare reached over 100,000 individuals worldwide online and 
through social media with high-impact messages about equitable, 
involved fatherhood and caregiving.

• promundo and mencare published academic papers on the 
importance of equitable and non-violent involvement of fathers 
in the journals Global Public Health and Men and Masculinities.

• the half-hour documentary “Becoming papa” on mencare in Brazil 
premiered on pBs.

2. Fatherhood and 

caregIvIng
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mencare+
BraZIl
• As part of the mencare+ campaign 
(+pai) in rio de Janeiro and recife, Pro-
mundo and Instituto Papai conducted 
trainings and campaigns to promote 
maternal, newborn, and child health. In Rio de Janeiro, Promundo held workshops on 
gender-sensitization, men’s caregiving, and sexual and reproductive health with high 
school students; with health professionals; and, in partnership with Instituto noos, 
with men who had used violence. In Recife, workshops on gender and caregiving for 
pregnant couples and health professionals were carried out in partnership with Insti-
tuto Papai.

• Promundo, in collaboration with Rio de Janeiro’s Municipal Office of health and Civil 
Defense and Comitê Vida, organized the “6th symposium on Fatherhood, singularities 
and public policies: Fatherhood and care” with 200 international experts and health 
professionals.

• Promundo launched the Brazilian adaptation of program p in portuguese, providing 
concrete strategies to engage men in active fatherhood from their partners’ pregnan-
cies through their children’s early years.

• The “you are my Father” campaign (“Você é meu pai”), inspired by the MenCare 
global campaign, was launched in the community of Vila Zoaniza in Rio de Janeiro. A 
video about the campaign was produced and shown at the Menengage Global Sym-
posium in India.

rwanda
• In 2014, MenCare+ Rwanda fathers’, young men’s, and young women’s groups saw 
approximately 95% attendance rates throughout the 15-week cycles.

• Promundo and RWAMReC, in collaboration with the Rwandan Ministry of health, 
began preparation the first randomized control trial (rct) of MenCare fathers’ groups.

• A Kinyarwanda version of program 
p, MenCare’s fatherhood manual, was 
created in Rwanda, in collaboration 
with Promundo and RWAMReC.

• The  Bandebereho (“role model”) 
advocacy campaign launched in Au-
gust 2014 and targeted four Rwandan 
communities through football tourna-
ments, community theater and song, 
tree planting, building construction, 
and distribution of Bandebereho infor-
mational materials.
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Images In democratIc repuBlIc oF the 
congo reveals hIgh levels oF vIolence 
and InequalIty

Promundo and Sonke Gender Justice released the results from the International Men and 
Gender equality Survey (IMAGeS) in eastern Democratic Republic of the Congo (DRC) 
in June 2014, revealing high levels of gender-based violence and the continuing effects 
of conflict on couple and family relations. The comprehensive report was launched at 
the  Global Summit to end Sexual 
Violence in Conflict  in London, 
the largest gathering ever brought 
together on the subject.

The report, Gender Relations, Sexual 
and Gender-Based Violence and the Effects of Conflict on Women and Men in North Kivu, 
Eastern Democratic Republic of the Congo, affirms that the devastating impact of war in 
DRC affects nearly all those living in eastern DRC, and is manifested in highly inequitable 
and violent partner relations. It shows that years of conflict, combined with persistent 
poverty, limited functioning of the state and widespread inequitable norms in DRC, create 
multiple vulnerabilities for women and girls, and no shortage of vulnerabilities for boys and 
men as well.

Key research FIndIngs:

• approximately 70% of men and 80% of women were directly 
affected by war and conflict in drc.

• 22% of women were forced to have sex or were raped as part 
of the conflict, as were some 10% of men in drc.

• 69% of men and 83% of women reported being ashamed to 
face their families because of a lack of work.

3. conFlIct & 
securIty

What kind of man am I, who is not 
able to sustain the family?

-Man, Goma Town, DRC“

human rIghts traInIng
Promundo developed a 3-month course in human rights, gender, 
masculinities, and communities together with youth from Rio de Janeiro. 
The objective of the course is to empower community leaders to respond to 
human rights violations in their communities.
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companIon program to BraZIlIan 
government’s women’s economIc 
empowerment programmIng engages 
men as partners

Funded by un Women’s Fund for Gender equality, Promundo’s Bolsa Família 
Companion Program (which works in tandem with the Brazilian government’s 
conditional cash transfer program, Bolsa Família) engages men as partners in the 
economic empowerment of women, encouraging men’s involvement in domestic 
responsibilities and women’s participation in decision making – both inside and outside 
the home – in order to promote greater gender equality among beneficiary families.

In 2014, the second year of the Bolsa Família Companion Program, Promundo led 
new awareness-raising workshops in urban areas of Recife, in conjunction with 
Instituto Papai, mobilizing both men and women in the community through a football 
championship. In nova Friburgo, Rio de Janeiro, Promundo ran a pilot program with 
gender-sensitization workshops with women to generate recommendations for future 
interventions in rural areas.

Key FIndIngs:

• nearly 600 men and women were directly impacted.

• participants adopted attitudes and behaviors more supportive of 
women’s economic empowerment.

• Policy advocacy targeted the ministry of social development, social 
assistance reference center, health centers and schools.

4. economIc 

JustIce
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5. youth & 
equalIty

research and programmIng worK 
to prevent chIld marrIage In IndIa 
and BraZIl
Child marriage is a universal issue. It occurs in every region and among people of every 
religion. As part of its global advocacy, Promundo became members of Girls not Brides, 
a global partnership of more than 400 civil society organizations from over 60 countries 
working to address child marriage. To better understand and prevent this harmful practi-
ce, in 2014 Promundo conducted formative research and developed program tools rela-
ted to child marriage in India and Brazil.

IndIa - In India, 18 percent of girls are married before the age of 15 and 47 percent 
are married before the age of 18. To address this, Promundo led formative research 
to inform the development of A More Equal Future, 
a manual designed, with World Vision, to engage fa-
thers, daughters, and families to critically examine 
and change norms that support child marriage.

BraZIl - Brazil, while absent from many global dis-
cussions around child and adolescent marriage, ranks 
fourth in total numbers of child and adolescent mar-
riage (both formal and informal) worldwide. In order to 
better understand the attitudes, practices, and impli-
cations of these marriages in Brazil, Promundo con-
ducted field research in 2014 in partnership with the 
Federal university of Pará and Plan International Bra-
zil, with support from the Ford Foundation; this resear-
ch focused on the two Brazilian state capitals (Belem, 
Pará and Sao Luis, Maranhão) with the highest rates 
of child marriage. The study results (available in 2015) 
will provide a better understanding of Brazilian attitudes 
and practices around child marriage in both formal and 
informal unions – within the context of legal frameworks 
at the international, national, and regional levels.

Key FormatIve research 
FIndIngs From IndIa:
• even though both dowry and 
child marriage before the age of 
18 for girls and 21 for boys have 
been outlawed in India the 
practice continues, unabated and 
unhindered.
• girls often do not want to get 
married and their consent is not 
sought. they feel that marriage 
dooms them to a life of hard manual 
labor, violence, a lack of freedom 
and no education.

• Fathers are responsible for 
initiating the marriage process and 
have the final say.
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practIcIng sports, wInnIng In lIFe

In its third year, the project “Practicing Sport, Winning in Life” involved children and 
adolescents from three communities in Rio de Janeiro in sports activities, after-school 
tutoring, and targeted educational workshops to reflect upon and transform inequitable 
gender norms.

The project’s goal was to help children and adolescents develop skills like cooperation 
and sense of responsibility through sports, thereby supporting academic achievement, 
promoting gender equality, and preventing violence. For participants who are 16 and 
older, the project also provided guidance related to professional opportunities.

Parents and guardians were involved in project activities both through group discussions 
and through a new campaign, launched in 2014, which sought to educate adults in 
preventing physical and humiliating punishment and in fostering dialogue with young 
people about sexual and reproductive health and rights.

spotlIght on Impact:

•  351 children and adolescents 
benefitted from sports activities while 
receiving education related to gender 
equality, sexual diversity, violence 
prevention, and sexuality.

•  1,500 parents, caregivers, 
and families benefited indirectly 
from information about the 
prevention of violence and corporal 
punishment and about the sexual 
and reproductive health and rights of 
young people.

•  youth participants showed 
improvement in personal 
development and relationships, 
demonstrating increased 
responsibility, autonomy, self-
esteem, cooperation, and respectful 
relationships with peers and 
facilitators.

•  children and adolescents 
demonstrated improvement in 
academic performance, including 
critical thinking and writing, after 
participating in tutoring sessions.
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research on IntImate partner vIolence 
InForms actIon to engage men In 
preventIon
During the  Global Summit to end Sexual Violence in Conflict  in June 2014, 
the International Center for Research on Women (ICRW) and Promundo released a new 
report on the prevalence of rape and sexual violence in Chile, Croatia, India, Mexico 
and Rwanda. The report, The Making of Sexual Violence: How Does a Boy Grow Up to 
Commit Rape?, presents findings related to men’s self-reported perpetration of sexual 
violence, investigates seven domains of possible influences on men’s perpetration 
of sexual violence, and provides actionable lessons and recommendations as part 
of the International Men and Gender equality Survey (IMAGeS). The report is one 
of several secondary analyses from IMAGeS, launched in 2008 and co-coordinated 
by Promundo and ICRW.

aBout Images

IMAGeS, a multi-year, multi-country initiative, has 
gathered household-level data on men’s attitudes 
and practices related to gender and violence, along 
with women’s opinions and reports of men’s behavior 
in 10 countries to date. Within that overarching 
theme, IMAGeS also explores a broad range of 
issues, such as fatherhood, childhood experiences 
and men’s health. By understanding men’s attitudes 
and actions – as well as what influences each – 
violence prevention advocates will be better able to 
engage men as key allies in the pursuit of gender 
equality and nonviolence.

6. research 
For actIon

Key research FIndIngs:

• male respondents’ self-
reported rates of perpetrating 
rape range from 4% to 25%.

• Men who witnessed 
violence against their mothers 
are also consistently and 
significantly more likely to 
have reported perpetrating 
sexual violence.

• men who hold attitudes 
of male privilege and 
entitlement are consistently 
more likely to perpetrate rape.
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menengage gloBal symposIum In   
new delhI calls us to actIon For  
gender JustIce

“The gender justice revolution will be fought with civil society, that’s us, calling for 
structural changes – in policies and in the working conditions of women and men. 

The revolution will be won when women and men work together toward a common and 
bold vision that sees us not as competing but as interconnected.”

– Gary Barker, International Director of Promundo

More than 1,200 gender equality experts, advocates, researchers, and individuals 
from 94 countries to gathered for the second-ever Menengage Global Symposium 
in new Deli, India in november 2014. The symposium provided an opportunity for 
discussion around advancing global and national efforts to engage men and boys 
in achieving gender equality. Participants left the symposium with a renewed sense 
of hope and purpose for collectively engaging men and boys around the world as 
catalysts for change.

Promundo organized and participated in events related rebuilding communities in post-
conflict settings, engaging men and boys to end child marriage, transforming gender 
relations to improve health outcomes, and preventing violence by promoting critical 
reflection about gender norms with youth. The MenCare campaign, which Promundo 
co-coordinates globally, introduced its upcoming State of the World’s Fathers report 
as an advocacy tool to successfully effect change in policies that promote men’s and 
boys’ caregiving.

our awards and events
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InternatIonal dIrector gary 
BarKer testIFIes at us senate 
suBcommIttee hearIng on 
vIolence agaInst women
Promundo’s International Director Gary Barker testified at a 
united States Senate Subcommittee hearing on the need for 
global action to prevent violence against women on June 24, 
2014.

In his remarks, he addressed the importance of engaging 
men and boys who witness and experience violence, in order 
to break cycles of violence worldwide. his recommendations 
included the provision of consistent funding for programs that 
work with men to prevent violence, along with passage of the 
International Violence Against Women Act (IVAWA).

promundo’s 
chIldren’s 
BooK wIns avon 
communIcatIons 
award For 
communIty change 
Promundo was one of five recipient 
organizations of the 3rd Annual Avon 
Communications Awards: Speaking 
Out About Violence Against Women on 
March 31, 2014. Created by the Avon 
Foundation for Women and Futures 
Without Violence, the award recognizes 
organizations whose innovative 
communication strategies help to 
transform communities, institutions, 
policies and behaviors to prevent and end 
violence against women and children.

An international panel of judges selected 
the winning campaigns from over 870 
communication strategies submitted by 
303 organizations in 78 countries.

The children’s book Vento no Rosto (Wind 
on my Face, in english), developed by 
Promundo with funding from Save the 
Children, aimed to give a voice to children 
and youth about how they think could be 
educated without the use of violence. 
The work is part of Promundo’s efforts 
to stimulate the debate about alternative 
education without the use of physical 
and humiliating punishment.
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promundo wIns 
Inaugural 
womanIty award to 
transForm gender 
norms In leBanon
Promundo  and  ABAAD, a Beirut-based 
nGO, were announced as the recipients 
of the first-ever  Womanity Award  from 
the  Womanity Foundation on May 20, 
2014. With the award’s support, the 
two organizations are partnering over 
a three-year period to adapt, deploy, 
and evaluate Promundo’s Program h  in 
Lebanon to promote equitable gender 
norms with young men – most notably in 
refugee camps. The partnership between 
Promundo and ABAAD represents the 
first time that Promundo’s Program 
h, a comprehensive curriculum that 
encourages young men to question 
rigid gender norms and adopt non-
violent attitudes and behaviors, will be 
implemented in the Middle east and 
north Africa and with displaced and 
refugee populations. The project staff 
will work with school administrators, 
religious leaders, and community leaders 
to expand the reach and increase the 
effectiveness of the intervention, building 
a model that can be replicated throughout 
the north Africa and Middle east region 
and elsewhere.

semInar showcases progress 
In polIcIes that promote men’s 
partIcIpatIon In prenatal care 
and Fatherhood
The Sixth Symposium on Fatherhood, Singularities and Public 
Policies: Fatherhood and Care took place in Rio de Janeiro 
August 13-14, 2014, organized by the city’s Municipal Office 
of health and Civil Defense, Comitê Vida and Promundo. 
This event brought together about 200 experts and health 
professionals, who shared information and experiences related 
to masculinity, fatherhood, and caregiving, with the goal of 
contributing to a culture favorable to men’s involvement in 
prenatal and postnatal care, maternal and child health and 
men’s care of their own health needs. Program P, a manual of 
best practices to engage men as active fathers, was launched 
in Portuguese during the seminar.
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“BecomIng papa,” 
a documentary on 
promundo’s worK In 
BraZIl, premIeres on 
pBs 

“Becoming Papa,” a half-hour documentary about 
Promundo’s work in Brazil, follows the journey of 
two men from Rio de Janeiro’s favelas as they make 
the decision to live their lives violence-free, learn-
ing the strength of equality and the power of being 
caring fathers for their children. The documentary 
premiered on PBS on May 23, 2014 and was re-
aired throughout Father’s Day weekend. “Becom-
ing Papa” was produced by PBS-To The Contrary, 
which airs internationally in 75 countries on Voice 
of America TV and is available to 123 million people 
worldwide.

promundo maKes the 
case For paId parental 
leave at the clInton 
gloBal InItIatIve

On September 23, 2014, Promundo’s International 
Director Gary Barker spoke at the 2014 Annual 
Meeting of the Clinton Global Initiative (CGI), asking 
private corporations to support gender equality 
and men’s caregiving by offering paid paternity 
leave as a key part of their family leave policies. In 
conjunction with the event, Promundo (through the 
global MenCare campaign that it co-coordinates) 
produced a collection of materials – including a 
webpage – on the benefits of paid paternity leave for 
women, children, men, and businesses.
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our FInancIals*
promundo-us 2014 revenue (unIted states)

grants (usd)
ARCuS FOunDATIOn $ 150,000.00

BeRnARD VAn LeeR FOunDATIOn  $ 400,039.00

DuTCh FOReIGn MInISTRy  $ 1,139,337.00

uBS OPTIMuS FOunDATIOn $ 204,282.00

unTF $ 737,821.00

WOMAnITy FOunDATIOn $ 166,531.00

program servIce revenue
CARe BALkAnS  $ 634.51

COnCeRn WORLDWIDe $ 37,325.13

SAVe The ChILDRen $ 15,850.00

SOnke GenDeR JuSTICe $ 236,972.00

un WOMen  $ 39,815.00

unFPA $ 92,483.00

WOMAnITy FOunDATIOn $ 5,000.00

WOMen FOR WOMen $ 12,688.00

WORLD BAnk $ 305,929.40

WORLD FISh $ 40,872.45

WORLD VISIOn $ 21,371.78

total $ 3,606,951.78

*Promundo-EuroPE (Portugal) and Promundo-grEat lakEs (rwanda)
financials arE includEd within Promundo-us’s 2014 rEvEnuE



22

InstItuto promundo 2014 revenue (BraZIl)

operatIonal revenue (In BraZIlIan reaIs)
deFrayal oF human resources & operatIonal 
expenses

r$ 1,240,834.04 

ChILDhOPe/PROJeTO LeGAL  R$ 94,941.08

COMIC ReLIeF R$ 102,862.00 

OAk FOunDATIOn InSTITuTIOnAL GRAnT R$ 110,433.70 

un WOMen - FunD FOR GenDeR equALITy R$ 118,072.29

SRhR FunD R$ 525,594.74

IDRC R$ 167,781.00

ABRInq/SCS R$ 12,260.00

FORD FOunDATIOn R$ 45,348.30

PLAn R$ 10,923.75

knh R$ 52,617.18

technIcal assIstance contracts r$ 587,827.41 

eLeTROBRAS R$  13,864.11

GIZ (WORkShOPS) R$  5,962.00

PeTROBRAS R$ 463,275.70 

IBD R$  45,432.64

GIZ (ACTIVITIeS uSInG SPORTS) R$ 11,409.04 

uSAID R$ 47,883.92 

other revenues r$  35,414.09

3RD AnnuAL AVOn COMMunICATIOnS AWARD R$  11,000.00

FInAnCIAL ReVenueS R$  23,855.91

nATIOnAL DOnATIOnS R$ 558.18

operatIonal revenue total  r$ 1,864,075.54 
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proJects revenue (In BraZIlIan reaIs)
ChILDhOPe/PROJeTO LeGAL R$ 53,053.27

COMIC ReLIeF R$ 223,331.43

OAk FOunDATIOn R$ 108,934.60

un WOMen - FunD FOR GenDeR equALITy R$ 179,098.71

SRhR FunD R$ 981,655.10

IDRC R$ 267,980.52

ABRInq/SCS R$ 51,064.72

FORD FOunDATIOn R$ 195,771.18

PLAn R$ 78,832.15

GIZ (ACTIVITIeS uSInG SPORT) R$ 93,361.70

knh R$ 123,278.00

proJects revenue total r$ 2,356,361.38

Budget total (In BraZIlIan reaIs) r$ 4,220,436.92 

Budget total (equIvalent In us dollars)  $1,207,945.77
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